
Eucaris, road traffic victim.

"It Didn’t Have to Happen” 
Colombia Mass Media Campaign
Launched: August 17, 2023



Colombia National Public Service Anouncement 2 minutes version



Elicenia´s Story 30 seconds version



Olivia, road traffic victim.

The faces behind the numbers



Tatiana
Road Traffic victim

Eucaris
Road Traffic victim

Elicenia
Road Traffic victim

Olmedo & Aleida
Road traffic victims

Fernanda
Road traffic victim

Olivia
Road traffic victim



Olivia, road traffic victim.

Campaign Details



• First campaign coordinated with 
national and local governments

• US$370,000 media investment; Bogota 
led the media plan

• Running from August 17 to October 
17

• TV, radio, digital media, out-of-
home (billboards, bus stop posters) 
and owned media

• Coordinated with enforcement

• Will be evaluated



Stratategic communication workshop with the National Road 
Safety Agency and Secretaries of Mobility from Bogota and Cali. 



20 to 55 years 
old

víctimas de 
siniestros viales

12

49 TOTAL
Participants

-where-

BOGOTÁ  AND MONTERÍA

Mototaxistas 
(transport)
moto app

Dealers

workers

Insightful interviews

Insightful interviews



Fernanda, Julian Esteban´s mom (left). Jota, Juan David´s son (right).

Campaign production



Campaign launch Bogotá. Minister of transport interview (left)

Campaign launch



Camapaign launch in Cali and Bogota

Campaign launch



Earned media, more than 40 publications

Earned media publications from Citytv (TV), 
RCN (TV) and El Tiempo (Newspaper).



Coordinated social media strategy: #NoTeníaQuePasar



Out-of-home advertising in Bogota



Check points in Cali and Pasto

Enforcement actions



Campaign impact- Example from 2022 results

Agreed that people in my city think it is quite 

acceptable to drive above posted speed limits
62% 58%

• Those who were exposed to 
the campaign “We all share 
the road” in 2022 
demonstrated higher risk 
perception of speeding.

• The campaign contributed to 
changing social norms, which 
is a long-term process.

• Campaigns need to be 
sustained for impact and 
paired with visible and 
magnified enforcement.

Unaware Aware
Agreed that the faster the speed, the higher 

chance of a crash
86% 90%

Agreed that they would feel unsafe exceeding 

the posted speed limits
64% 68%



Olmedo and Aleyda, victims of a trafic crash

Regular, strategically 
implemented campaigns
contribute to changing 
social norms and how 
speeding seen as deviant 
behaviour--ultimately 
reducing crashes and 
saving lives. 



Visit www.vitalstrategies.org

Thank you
.


